The Kids are Alright- Engaging Youth in Their
Own Lives!




We envision a system
that creates optimal

soclal, emotional, and
educational outcomes
for all children.

Office of Student Wellness
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A system of care is: #oectrumof effective,
community-basedservices and supports for
children and youth with or at risk for mental
health or other challenges and their families,
that is organized into aoordinatednetwork,
buildsmeaningful partnershipwith families
and youth, and addresses theinltural and
linguisticneeds, in order to help them to
function better at home, in school, in the
community, and throughout life.

(Stroul and Friedman, 2010)

System of Care
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YOUTH ENGAGEMENT:
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children and youth are best served

when they are active participants In
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Identify the target audience
Determine the
communication objectives
Design the message
Choose the media
Select the message source
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Youth M.O.V.E. NH

HOME
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CONTACT US

Instagram

Facebook

Student Wellness
App
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https://www.instagram.com/youthmovenh/
https://www.facebook.com/YOUTHMOVENH/
http://www.youthmovenh.org/
https://itunes.apple.com/us/app/nh-student-wellness/id1082598565?mt=8

Metrics

Post Reach
The number of

Facebook Reach Website Views

Cross-Platform
Linkino

Efficiency of Social Media


https://www.facebook.com/YOUTHMOVENH/insights/?section=navReach
https://www.weebly.com/home/stats/views

